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Apstiprinats ar SIA “Viainvest” valdes
2022. gada 15.junija lemumu

FINANSU INSTRUMENTU MERKTIRGUS APRAKSTS

SIA Viainvest (turpmak teksta —,,leguldijumu brokeru sabiedriba” vai “Viainvest”), izstradajot vai izplatot MiFID
Il atbilstoSus finansu instrumentus (turpmak teksta — ,finansSu instrumenti”) vai sniedzot ar tiem saistitus
pakalpojumus, ir noteikti produktu parvaldibas pienakumi, kas izriet no 2014. gada 15. maija Eiropas
Parlamenta un Padomes Direktivas 2014/65/ES par finansu instrumentu tirgiem (turpmak teksta— ,MiFID |
direktiva”) un 2016. gada 7. aprila Komisijas Delegétas Direktivas (ES) 2017/593, kas papildina MiFID Il direktivu
(kopa turpmak teksta — ,MiFID Il noteikumi”).

Viainvest nosaka mérktirgu tiem finansu instrumentiem, ko tas izstrada un izplata. Tiek identificéti klienti, kuru
klienta tipam, zinasanam, pieredzei, finansu situacijai, riska tolerancei un ieguldijumu mérkiem atbilst Sie
finansu instrumenti. Finansu instrumenti tiek izplatiti péc klienta iniciativas.

Svarigi: Sim materialam ir tikai visparigs informativs raksturs. Mérkktirgus datu sniegéana neietver un nav
uzskatama par marketingu, personigu ieteikumu, ieguldijumu konsultaciju vai cita veida ieteikumu attieciba uz

finansu instrumentiem.



Kritériji

Apraksts

Apziméjums

Klienta tips

Klienta statuss, kuram ir
konkréts finansu instruments.
$i norade sniegta saskana ar Finan3u
instrumentu tirgus likumu un MiFID Il

klientu klasifikaciju.

paredzéts

1. Privats klients.
2. Profesionals klients.
3. Tiesigais darijumu partneris.

Klienta zinasanas un
pieredze

Ar attiecigo finansu instrumentu saistitas
zinasanas un pieredze, kas palidz izprast
finansu instrumenta uzbvi, veidu, Tpasibas
un riskus. Atseviskos gadijumos zinasanas
un pieredze var tikt uzskatitas par

sava starpa papildinosiem

kritérijiem, t.i. iegulditajs ar minimalu
pieredzi var bat atbilstoss mérka klients, ja
trikstoSo pieredzi kompensé plasas
zinasanas.

1.  Pamatlimena iegulditajs
Nevar pienemt Iémumu par ieguldiSsanu, nemot véra finansu
instrumenta pamatprospekta sniegto informaciju:

- nav zinasanu vai |oti ierobeZotas zinasanas par
finansu instrumentiem

- nav pieredzes darijumos ar finansu instrumentiem.
2.  Informéts iegulditajs

Var par nemot
pamatprospekta sniegto informaciju; spéjigs izprast konkréta
finansu instrumentu batibu/riskus (t.sk. ja finansu instruments ir
piederigs kategorijai “sarezgits finansu instruments” atbilstosi
MIFID Il direktiva noteiktajai klasifikacijai, tad tiek izprasti
Sie konkrétié aspekti), balstoties uz esos$ajam zinasanam un
pieredzi):
- vidéja

pienemt  [Emumu ieguldisanu, Vera

limena zinasanas par finansu instrumentiem un
produktiem - ir pieredze darijumos ar finansu instrumentiem.

3. Augsta [imena iegulditajs:

Var par ieguldisanu, nemot
pamatprospekta sniegto informaciju; spéjigs izprast konkréta
finan3u instrumentu batibu/riskus (t.sk. ja finansu instruments ir
piederigs kategorijai “sarezgits finansu instruments” atbilstosi
MIFID Il direktiva noteiktajat klasifikacijai, tad tiek izprasti
Sie konkrétie aspekti), balstoties uz esosajam zinaSanam un
pieredzi:

pienemt  Iémumu Véra

- labas zinasanas par finansu instrumentiem un

produktiem.
- ir pieredze darfjumos ar finansu instrumentiem

- ir profesionala pieredze finansu nozaré

Klienta spéja

Klienta spéja uznemties

ciest finansu saistibas (no maziem 1. Zaudé&jumi nav pienemami.
zaudéjumus zaudéjumiem lidz pilnigam legulditajs nav spéjigs ciest iegulditas summas zaudéjumus.
zaudé&jumiem). Kritérijs norada 2. lerobeZota limena zaud&jumi ir pienemami.
uz iespéjamo zaudéjumu legulditajs ir spéjigs ciest ierobeZotus zaudéjumus, balstoties uz
apméru procentuala izteiksme, vésturisko produkta zaudéjumu un ienesiguma attiecibu.
kadu mérka klientiem batu 3. Zaudéjumi visas ieguldijuma summas apmeéra.
jabut spéjigiem un gataviem legulditajs ir spéjigs ciest zaud&jumus visas iegulditas summas
ciest, ka ar1 uz papildu apmeéra.
maksajumu saistibu esamibu, 4. Zaudéjumi virs sakotnéji iegulditas summas
kas varétu parsniegt ieguldito legulditajs ir spéjigs ciest zaudejumus, kas ir lielaki par ieguldito
summu.
Pielaujama Klienta visparéja attieksme pret
riska limenis ieguldijumu riskiem
un produkta PRIIPs produkts L o i o
riska un PRIIPs SRI metodologija pielaujama riska [lmena izvértésanai no
. - 1 (zemakais risks) lidz 7 (augstakais risks)
ienesiguma
atbilstiba
mérktirgum
Klienta meérki Klienta ieguldijumu mérki lenesigums

un vajadzibas

1. Vértibas saglabasana.

legulditaja mérkis ir panakt ieguldijuma vértibas saglabasanu,
pieprasot augstu likviditati ar minimalam vai bez svarstibam.

2. Veértibas pieaugums.

legulditaja mérkis ir panakt ieguldijuma vértibas pieaugumu

3. lenakumi.

legulditaja mérkis ir maksimizét tekoSos ienakumus no veiktiem
ieguldijumiem




4. Spekulacija

leguldijuma termins

1. Mazak par gadu

2. No 1 gada Iidz 5 gadiem
3. Virs 5 gadiem

IzplatiSanas
stratégija

leguldijumu produkta izplatisanas kanali

1. Darijumu izpilde péc klienta iniciativas (execution only).
2. Darijumu izpilde péc klienta iniciativas ar atbilstibas
parbaudi




Informacija par finansu instrumentu mérktirgu un izplatiSanas stratégiju: emitétas paradzimes, kuru atdeve
piesaistita kreditu devéju izsniegtiem aizdevumiem.

Piezime: 33di finanSu instrumenti atbilst kategorijai “sareZgits finandu instruments” atbilstosi MiFID Il direktiva

noteiktajai klasifikacijai.

Kritériji Apziméjums Mérktirgus/ izplatiSanas  stratégijas
izvértéjams
Klienta tips 1. Privats klients 1. Ja
2. Profesionals klients 2. Ja
3. Tiesigais darijjumu partneris 3. Ja
Klienta zinasanas un 1. Pamatlimena iegulditajs 1. Neé
pieredze 2. Informéts iegulditajs 2. Ja
3. Augsta [lmena iegulditajs 3. Ja
Klienta spéja 1. Zaudéjumi nav pienemami 1. Ne
ciest 2. lerobeZota limena zaud&jumi ir pienemami 2. Neitrali
zaudéjumus 3. Zaudéjumi visas ieguldijuma summas 3.Ja
apmeéra 4, Neitrali (piezime: produktam $ada
4. Zaudé&jumi virs sakotnéji iegulditas summas Tpasiba
nepiemit)
PieJaujama riska limenis | PRIIPs produkts PRIIPS SRI =5

un produkta riska un | PRIIPs SRI metodologija pielaujama riska limena izvértésanai | legulditajs ir gatavs uznemties vidéji augstu
ienesiguma atbilstiba | no 1 (zemakais risks) lidz 7 (augstakais risks) risku
mérktirgum
Klienta mérki lenesigums
un vajadzibas 1. Vertibas saglabasana 1.Né
2. Vértibas pieaugums 2.Ja
3. lenakumi 3.Ja
4. Spekulacija 4. Neitrali
leguldijuma termins
1. Mazak par gadu 1.Ja
2. No 1 gada lidz 5 gadiem 2.)a
3. Virs 5 gadiem 3.Ja
Izplatisanas stratégija 1. Darijumu izpilde péc klienta iniciativas 1. Né
(execution only) 2. Ja

2. Darfjumu izpilde péc klienta iniciativas ar atbilstibas
parbaudi

Paskaidrojumi pie tabulas:

Ja - atbilst mérktirgum;

Né — neatbilst mérktirgum;

Neitrali — nav tiesas atbilstibas vai neatbilstibas mérktirgum



Approved by the board decision of SIA “Viainvest”
onJune 15, 2022

DESCRIPTION OF THE TARGET MARKET FOR FINANCIAL INSTRUMENTS

SIA “Viainvest” (hereinafter — “Investment Firm” or “Viainvest”), when manufacturing or distributing financial
instruments falling within the scope of MiFID Il (hereinafter — “Financial Instruments”) or providing related
services, has certain product governance obligations arising from Directive 2014/65/EU of the European
Parliament and of the Council of 15 May 2014 on markets in financial instruments (hereinafter “MiFID Il
Directive”) and Commission Delegated Directive (EU) 2017/593 of 7 April 2016 supplementing The MiFID I
Directive (collectively referred to as the “MiFID Il Regulations”).

Viainvest determines the target market for the financial instruments it manufactures and distributes. Those
clients are identified whose type of client, knowledge, experience, financial situation, risk tolerance and
investment objectives suit these financial instruments. Financial instruments are distributed at the initiative of
the client.

Important: This material is for general information only. The provision of target market data does not include
and does not constitute marketing, personal recommendation, investment advice or any other form of
recommendation regarding financial instruments.



Criteria Description Attribute
Client type The status of the client for whom the 1.  Private client.
specific financial instrument is intended. 2. Professional client.
This statement is provided in accordance 3.  Eligible counterparty.
with the Financial Instruments Market Law
of the Republic of Latvia and MiFID Il client
classifications.
Client Knowledge and experience related to the | 1. Basic investor
knowledge and | financial instrument that helps to | (cannot make an investment decision based on the information
experience understand the structure, type, | provided in the base prospectus of the financial instrument): -
characteristics and risks of the financial | lack of knowledge or very limited knowledge of financial
instrument. In some cases, knowledge and | instruments
experience may be considered as | - no experience in transactions with financial instruments.
complementary criteria, i.e. 2. Informed investor may make an investment decision based on
an investor with minimal experience may | the information provided in the base prospectus; able to
be an appropriate target client if the lack | understand the nature/risks of a particular financial instrument
of experience is compensated by extensive | (including if the financial instrument belongs to the category
knowledge. “complex financial instrument” according to MiIFID I
classification, then these specific aspects) based on existing
knowledge and experience:
- intermediate knowledge of financial instruments and products
- experience in transactions with financial instruments.
3. Advanced investor may make an investment decision based on
the information provided in the base prospectus; able to
understand the nature/risks of a particular financial instrument
(including if the financial instrument belongs to the category
“complex financial instrument” according to the MIFID I
classification, then these specific aspects are understood), based
on existing knowledge and experience:
- good knowledge of financial instruments and products.
- experience in transactions with financial instruments
- has professional experience in the financial sector
Client's ability to | The client's ability to take on financial | 1. |gsses are not acceptable.
incur losses liabilities (from small losses to total losses).

The criterion indicates the percentage of
potential losses that the target clients
should be able and willing to incur, as well
as the existence of additional payment
obligations that could exceed the amount
invested.

The investor is not able to suffer a loss of the invested amount.
2. Limited losses are acceptable.

The investor is able to incur limited losses based on the
historical loss-to-return ratio of the product.

3. Loss for the full amount of the investment.

The investor is able to incur losses in the amount invested.

4. Losses over the amount initially invested

Risk tolerance and
compatibility of the
risk/reward profile
of the product with
the target market

Client's  general attitude  towards

investment risks

PRIIPs product
PRIIPs SRI methodology for assessment of tolerable risk level
from 1 (lowest risk) to 7 (highest risk)

Client objective and
needs

Client’s investment objectives

Profitability

1. Preservation of value.

The investor's goal is to maintain the value of the investment
by demanding high liquidity with minimal or no fluctuations.
2. Increase in value.

The investor's goal is to increase the value of the investment
3. Income.

The investor's goal is to maximize the current return on
investment

4. Speculation

Investment term

1. Lessthan ayear

2. From 1yearto 5 years

3. Over 5 years

Distribution strategy

Investment product distribution channels

1. Execution only.
2. Execution with appropriateness assessment.




Information on the target market and distribution strategy of financial instruments: securities, backed with
consumer loans issued by loan originators.

Note: This financial instrument falls into the category of 'complex financial instrument' according to the
classification set out in MiFID II.

Criteria Attribute Evaluation of target market / distribution strategy
Client type 1. Private client 1.Yes
2. Professional client 2.Yes
4. Eligible counterparty 3. Yes
Client 1. Basic investor 1. No
knowledge and | 2. Informed investor 2. Yes
experience 3. Advanced investor 3. Yes
Client’s ability to 1. Losses are not acceptable 1. No
incur losses 2. Limited losses are acceptable 2. Neutral
3. Loss for the full amount of the 3. Yes
investment
Loss over the amount initially invested Neutral (note: the product does not have thisfeature)
Risk tolerance and PRIIPs product PRIIPS SRI =5
compatibility of the | PRIIPs SRI methodology for assessment of The investor is willing to take a medium-high risk
risk/reward profile tolerable risk level from 1 (lowest risk) to 7
of the product with (highest risk)
the target market
Client objective and | Profitability
needs 1. Preservation of value 1. No
2. Increase in value 2. Yes
3. Income 3. Yes
4, Speculation 4. Neutral
Investment term
1. Lessthan ayear 1. Yes
2. From 1yearto 5 years 2. Yes
Over 5 years 3. Yes
Distribution strategy | 1. Execution only 1. No
2. Execution with appropriateness 2. Yes
assessment

Explanations next to the table:

Yes — target market;

No — negative target market;

Neutral — neither target market, nor negative target market



